


Mission & Vision 
Our goal is to become the most exclusive travel bag brand with 

purpose and style by designing a product line with respect to

nature. Designed to last and with an air of mystery and 

sensuality. 



Background Bachi Anna

Bachi was my nanny when I grew up in 

Nepal. She was a very important woman 

in my life whom I called mother. 

Her name represents to me nature, 

peace, simplicity. 



Life in The Netherlands is good yet 

different. 

City life together with its organized 

structure creates a different pace 

of life, often rushed.



With Bachi Anna I longed to create a product which 
would merge memories of my early childhood into my 
current life. 

Connecting both worlds into one. 



Nature

Peace

Simplicity 

City life

Rushed

Organized



Philosophy

Let’s travel back in time 

When we hunted to survive 

When we made the things we needed 

and fixed them when they were broken

Bachi Anna is a tribute to the past, 

a promise to the future  



Customer profiles

Woke & Wealthy.

A new breed of wealthy people who are 

driven by purpose and consume 

consciously

Stylish.

Effortlessly stylish with timeless fashion 

sense. Appreciates functionality with style.

Gender neutral, fits all.

65% Women - 35% Men



Brand personality

Bachi Anna is in tune with the  environment, 
wherever she goes. She moves fluently in 
between urban and rural scenes, always 
respecting all other living beings. Always in 
harmony.

She has an air of mystery to her and she does 
not belong to any one place or group, but rather 
like nature, she possesses a timeless charm 
free of cultural restrictions.

Bachi Anna’s appeal lies in her passion, 
purpose & the choice to live consciously and 
fully, every day.



Poetic

Authentic

Passionate

Tone of voice



Brand adjectives

Transparent

Purposeful

Timeless

Travel

Style



Travel. 

Purpose. 

Style. 
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